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Abstract. The purpose of the study is to analyze the factors affecting the effective functioning of car service enterprises.
In the current conditions of qualitative transformations in various sectors of the economy of the Republic of Kazakhstan
and the entire system of economic relations, the problem of modern motor service enterprises functioning for
maintenance and repair of individual vehicles is becoming especially relevant. This problem is first of all associated
with the main tasks facing road transport enterprises and is the main component of the efficiency of economic activity
of enterprises. A wide variety of factors influencing the work of car service enterprises makes it difficult to classify
them and requires them to be grouped into similar groups. The main groups are divided into general and specialized
factors. At the same time, factors of the direct impact directly affect the work of motor service enterprises, and factors
of the indirect nature do not have a direct impact on the activities of enterprises, but it is necessary to keep accounting

in order to make appropriate decisions.
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Introduction

The set of services related to the sale and
operation of products becomes a decisive factor
in the competitiveness of firms in the face of tough
competition in the market. In this regard, the
organization of after-sales service is becoming an

integral element of the commodity policy of modern
automobile companies, which gets its implementation
within the framework of the corporate car service
system enterprises.

Since the vehicle's performance provided by the

automaker can be maintained and restored during HEEM
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operation, the after-sales service process involves
warranty and post-warranty maintenance and repair.
Experts identify two ways to ensure the performance
of vehicles in operation:

1) maintaining efficiency.

2) restoration of working capacity, called repair.

In this case, maintenance is defined as a set
of operations or an operation to maintain the
operability or serviceability of a product when
used for its intended purpose, waiting, storage and
transportation.

The main purpose of maintenance is to prevent
and delay the moment the product reaches its limit
state due to some reasons of constant action. This
is achieved, firstly, by preventing the occurrence of
a failure due to timely monitoring and bringing the
parameters of the technical condition of the vehicle,
unit or mechanism to nominal or close to them values,
and secondly, prevention of failure as a result of a
decrease in the intensity of changes in the parameter
of the technical state of a unit, mechanism, unit by
reducing the rate of wear of mating parts.

And repair is a complex of operations to restore
the serviceability or functionality of products and
restore the resources of products or their components.
Thus, the repair of a vehicle is intended to restore and
maintain the operability of the mechanism, assembly,
unit and vehicle as a whole, to eliminate failures and
malfunctions.

Research results

The entire system of automobile technical service
enterprises is designed to provide the necessary level
of maintenance and repair of automobile equipment
to ensure its safe operation, and no matter what
enterprise carries out the indicated work, they must
meet the standard requirements for the technical
condition of the vehicle.

The functioning of any car service enterprise
is influenced by a wide variety of factors that are
classified according to various criteria. Depending on
the place of origin, all factors can be classified into
internal and external. Internal factors include factors
that arise at the enterprise, and they are so numerous
and diverse in their content and purpose that they can
be conditionally grouped into the following groups:

1. Factors of material and technical support of car
service enterprises. These include production factors
(buildings, structures, equipment, tools, labor, and
others).

2. Factors directly related to management and
the ability of management personnel to manage an
enterprise in a market economy.

3. Factors associated with ensuring the quality
and competitiveness of services provided to the
population. These include managing costs, pricing
policy, creating a favorable socio-psychological
climate in the team, training and advanced training
of personnel.

4. Factors associated with the specifics of the
organization itself. These include factors of efficiency

EEIA in planning a technological process.

In addition, the efficiency of a car service
enterprise in a market environment largely depends
on some external factors that can be classified into
factors of direct and indirect impact.

Indirect factors include factors that do not have
a direct impact on the activities of a car service
company, but they must be taken into account. These
include the following groups of factors of indirect
impact:

- economic factors. These include inflation rates,
labor force employment, interest and tax rates, and
others.

- political factors. These include the main
directions of the country's state policy, possible
changes in regulatory legal acts, international and
interstate agreements concluded by the country's
government in the field of tariffs and trade, and
others.

- socio-economic  factors of the external
environment. These include the attitude of the
population to work and the quality of life, customs
and traditions existing in society, the mentality of
society, the level of education, and others.

- technical and technological factors. These
include the opportunities associated with the
development of science and technology, which allow
you to quickly rebuild to modern technologies in the
field of maintenance and repair of cars, predict the
moment of abandoning the technologies used, and
others.

Other main external factors of direct impact
that affect the functioning of car service enterprises
include the following factors:

- factors that determine the change in the
structure of the car park, which are in the personal
use of citizens and in the ownership of organizations.

- factors that directly affect the mode of operation
of vehicles.

- territorial or geographic factors.

- socio-economic factors.

- technical factors. First of all, these are factors
such as reliability and quality.

The first group of factors includes the volume of
production of cars themselves, the volume of exports
and imports of vehicles, the cost and availability of
cars, incomes of the population, and others. In turn,
the growth of the list of vehicles contributes to the
growth of demand for the maintenance and repair
services of rolling stock.

The capacities of enterprises producing cars,
the volumes of export and import of cars, in turn,
determine the growth of the vehicle fleet. The action
of these factors is subject to the laws of supply and
demand of the car sales market and depends on
the prevailing level of prices and incomes of the
population.

The second group of factors can be attributed
to the level of intensity of vehicle operation, the
timeliness of the operation of maintenance and
repair of rolling stock, the age of the vehicle fleet, the
average annual mileage of vehicles, operating modes



of vehicles, and others. The total mileage of cars since
the beginning of its operation has a very significant
impact on the amount of work on current repairs, on
the frequency of maintenance work, their range, on
the cost of services.

The third group of factors includes the level of
density of the location of car service enterprises, the
rationality of the location of the enterprise, territorial
proximity to other large enterprises, climatic
conditions for the operation of cars, and others.

Optimal and rational placement of car service
enterprises allows you to reduce unproductive losses
of time and money of customers, such as transporting
a car and waiting in line for repair or service. And in
order to fully meet the needs and increase the demand
of the population for the provision of services, the
rational placement of enterprises, which, if possible,
should be geographically as close as possible to the
consumers of services is of great importance.

The fourth group of factors includes the level of
income of the population or consumers of services,
the level of prices for car service services, the level
of prices from suppliers of spare parts and the
necessary resources for the functioning of car service
enterprises.

Depending on the level of demand on the level of
income of consumers of services, car service services
belong to a group of services that assume a certain
threshold level of income, after which demand
begins. In some cases, the influence of this factor is
manifested in the emergence of a need for services
that increase the level of comfort in the car.

The fifth group of factors can be attributed to
the reliability of the design and performance of the
vehicles themselves, the quality of used or used fuels
and lubricants, spare parts.

In turn, an increase in the level of reliability leads
to a decrease in the level of demand. At the same time,
the improvement of the quality of cars is ensured by
the automotive industry through the development
and production of new designs of cars that have
greater operational reliability and maintainability,
and the quality of the fuel and spare parts used
directly affects the wear of the car. In turn, a high
level of these indicators increases the durability of
the vehicle and reduces the number of failures of
automotive components and assemblies.

Conclusions

In the current conditions of changeable economic
relations in all sectors of the national economy,
the level of volatility of the main factors affecting
the effective operation of car service enterprises is
significantly increasing. It should be noted here that
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the re-equipment and reconstruction of car service
enterprises primarily depend on the influence of
the so-called intensive factors. At the same time, it
is planned to plan and implement measures related
to the development and implementation of new
innovative technologies, on the basis of which it
becomes possible to provide the necessary transport,
primarily competitive transport services to consumers
related to the maintenance and repair of vehicles for
individual use. And in order to increase the efficiency
of the positive influence of the above factors on the
work of car service enterprises, it is necessary to
establish strategic priorities for the development of
the enterprise at the state level — to determine the
country's long-term policy in this direction of the
economy:

- optimal structural reconstruction;

- real investment policy;

- directions  of  scientific
development;

- highly efficient economic mechanisms.

Optimal and effective structural reconstruction of
car service enterprises should be based on areas with
high economic potential, flexible to the impact of
various changes. These factors include the following
factors, which, in our opinion, will contribute to
the application of the principles of collegiality in
management:

- increasing the competitiveness of the enterprise
in the transport services market;

- increasing the economic efficiency of the
enterprise;

-advanced training of employees, including
repair workers;

- moral and material stimulation of social activity
of employees of the enterprise;

- development and implementation of effective
mechanisms of motivation for work results;

- development and application of innovative
methods and methods of production.

The study of the nature and degree of influence
of each factor on the level and dynamics of the
development of car service enterprises allows
revealing large reserves of production, increasing its
effectiveness and competitiveness.

The effectiveness of factors affecting car service
enterprises is ensured due to the complexity, the
creation and use of a set of opportunities, in first of
all, high-tech, increasing the innovative potential
of car service enterprises due to an increase in the
share of intellectual property in the total assets of
car service enterprises, concentration of resources in
promising technological areas.
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AHOamna. 3epmmeydiH MaKcamel — a8MocepauUC KaCinopblHOApbIHbIK MUIMOi #YMbICbIHA acep ememiH hakmopnap-
O0bl manday. KazakcmaH Pecriyb6auKacsl SKOHOMUKACLIHbIH, 9pmypsi cananapsl MeH SKOHOMUKGA/bIK KamblHacmapoblH
b6apnbiK weylieciHiH cananel Kalima KypblaybiHbIH Kazipei #ardalibiHOa 3#eKe asmomMobunbdepae mexHUKAbIK Kbl3mem
Kepcemy #aHe weHoey bolibiHWa Kasipai 3aMaHFbl a8MoCep8uC KICinopbiHOAPbIHbIK #YMbIC icmey npobaemacs! epekx-
we e3ekmisnikke ue 60sbin omsip. bya npobaema, 6ipiHWi Kesekme, asBmMomobusb Kesizi KacinopbiHOAPbIHbIH A0bIHOA
mypFaH Hezizai miHdemmepmeH 6aliniaHbICMbl HaHe KacinopbIHOApPObIH WapyauwbiabliK Kbiamemi muimoinieiHiH, Hezaizei
Kypamoac besizi 60a6in mabelaadsl. ABmMocepsuc KaCinopbiHOAPbLIHbIH HYMbICbIHAO 3cep ememiH KermeaeH hakmop-
aap onaposi Hikmeyoi KubiIHOaMaodsl #aHe 0aap0bl yKcac monmapra 6eaydi manan emedi. Hezizei monmap xcanmol
YaHe MaMAaHOAHObIPLIAFAH (hakmopapra beniHedi. CoHbiMeH Kamap, mikenel acep emy ¢hakmopaapsl asmocepsuc
KaCinopbIHOApbIHbIH HYMbICbIHO MiKenel acep emeodi, an HAHAMA PAKMOpPAAp KacinopeliHAApObIH Kbi3MemiHe mike-
neli acep emnelidi, 6ipak muicmi wewimoep Kabbinday ywiH 0n1apObl ecernke any Kaxem.

Kinm ce30dep: asmocepsuc, mexHUKAbIK Kbi3Mem Kepcemy, HeHOey, MmexHUKA/bIK Kblamem Kepcemy CMAHUUACSHI,
natioanaHy muimoiniai, #olaxcbiMassl Kypam.

OcCHOBHbIe (haKkmopbl, eauAOWUE HA 3hheKmueHoe (hyHKYUOHUposaHue npednpuamuii asmocepauca
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AHHOMayusA. Llenb uccned0osaHuUs — aHAAU3 haKMOpPos, 8AUAWUX HO 3¢hcheKmusHoe hyHKUUOHUPOoBaHuUe rnpeonpu-
amul aemocepsuca. B HbIHeWHUX yCn08uUsax KayecmeeHHbIx rnpeobpazosaHuli pasznu4Hsix ompacneli 3KOHOMUKuU Pe-
cnybnuku KazaxcmaH u scell cucmemsl 3KOHOMUYECKUX OomHoweHul npobsaema yHKUUOHUPOBAHUA COBPEMEHHbIX
npednpuamuli agmocepsuca 1Mo MexHu4eckomy obcayHusaHuto U peMoHmy uHou8udyasnbHbix agmomobuseli npuob-
pemaem ocobyro akmyanbHocme. [aHHas npobaema, 8 rnepsyto o4epeds, C8A3aHA C OCHOBHbIMU 3A0a4aMu, CMOoAWU-
MU reped npednpuamuAaMU a8mMomMobusibHO20 MPAHCIopmMa U A8aaemcsa 0CHO8HOU cocmasaaoweli 3¢hghekmusHo-
cmu xo3slicmeeHHol desmenbHocmu npednpusmuli. bonbwoe MHo2006pa3ue hakmopos, OKA3bIBAKOWUX B/USHUE HA
pabomy npednpusamuli agmocepsuca, 3ampyoHAem Ux Kaaccugukayuro u mpebyem ceedeHUs UX 8 CXOXUEe 2pyrnb.
OcHoBHble 2pynnbl pazdesneHsl Ha obuue U crneyuanu3uposaHHslie hakmopeol. [Tpu amom ¢hakmopsl npamozo so3zdell-
cmeuA HernocpedcmaeeHHOo 8auAom Ha pabomy npednpuamuli asmocepsucad, d haKMopbl KOCBEHHO20 XapaKmepa He
OKa3bl8aom rpamozo eo3zodelicmeusa Ha desmesibHOCMb npednpuamuli, HoO Heobxo0umMo secmu ux y4em 8 Uenax rnpu-
HAMUA yenecoobpasHbix peweHul.

Kntoueavble cnoea: asmocepsuc, mexHu4eckoe o6cayHusaHue, pemoHm, CMaHyua mexHU4ecKko2o obCayHueaHus, ag-
hekmu8HOCM®b 3KCAyamayuu, nodsuxcHol cocmas.
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